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About the Project

Bean and Herb is a retail store in Athens. It sells
spices, nuts and organic products. The owners
commissioned me to design the online store
with the aim of representing the very special
and unique character of the company.

Project Duration

The project duration for the e-commece website
beanandherb.com is estimated to be aproximate-
ly 2 months, starting from September 2022 and
ending in November 2022. The schedule was
thoughtfully designed to take into account the
many phases of research, testing, and prototyping
in order to guarantee the website's smooth opera-
tion and user-friendliness.

Problems

e The users must have the ability to add to their
cart products with different measuring systems
e.g bulk, packaged, bottles

« Specific weight calculation for products by

grams

Goals

e Simple and UX friendly User's Journey Map
e A completely new design that emphasizes
in user flow and completing the order easy
and fast

e Weight Calculation system for bulk prod-
ucts



Responsibilities




Design Process




Discover




"I want to have the ability to order
healthy food and choose certain

quantities for the products”

Define

Personas

Goals

« She prefers healthy food habits

« Wants to browse in websites that
give the ability to choose certain
weight for the products

« Online shopping suites better with
her program

Maria

Age: 36

Education: High School
Occupation: Housewife
Status: Married
Location: Athens

Frustrations

» Most of the websites with organic
food, spices and herbs don't have the
option for the client to choose certain
weight for the products



The goal of this procedure was to provide a clearer
definition of the target audience and to show their
demands and habits. My understanding of their
feelings and thinking improved because to empathy
mapping. The information used in the empathy map

Define

Empathy Map

comes from user interviews.

products”

-
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- “She wants to buy healthy foods”
- “She wants shop online based to
her program”

- “She spends quite some time to
find online stores with organic

~
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Feels

-

- Frustrated about the websites that
don't give the choice to the user to
choose specific weight for certain
products

- Happy when she completes the
online order

~

- v




Persona: Maria
Goal: Order organic products online

Define

User Journey Map




ldeate

User Flow




ldeate

All of the components were ar- ) i
ranged using card sorting into dis- Information Architecture

tinct sections to aid in the informa-
tion architecture’s future layout.




Design

Paper Wireframes Desktop




Design

Tool: Figma Digital Wireframes Desktop

See Desktop Digital Wireframes in Figma



https://www.figma.com/proto/D3eUsoDaXuFpXfOMrrJmuD/beanandherb.com?type=design&node-id=33-14&t=naEFxLPeGbhYwSrG-1&scaling=scale-down&page-id=32%3A698&starting-point-node-id=33%3A14
https://www.figma.com/proto/D3eUsoDaXuFpXfOMrrJmuD/beanandherb.com?type=design&node-id=1-2&t=wFtzIAIEP8uetDvV-1&scaling=min-zoom&page-id=0%3A1&mode=design

Design

Tool: Figma Low Fidelity Prototypes Desktop & Mobile

See Desktop Low Fidelity Prototypes in Figma See Mobile Low Fidelity Prototypes in Figma


https://www.figma.com/proto/D3eUsoDaXuFpXfOMrrJmuD/beanandherb.com?type=design&node-id=33-14&t=naEFxLPeGbhYwSrG-1&scaling=scale-down&page-id=32%3A698&starting-point-node-id=33%3A14
https://www.figma.com/proto/D3eUsoDaXuFpXfOMrrJmuD/beanandherb.com?type=design&node-id=33-14&t=naEFxLPeGbhYwSrG-1&scaling=scale-down&page-id=32%3A698&starting-point-node-id=33%3A14
https://www.figma.com/proto/D3eUsoDaXuFpXfOMrrJmuD/beanandherb.com?type=design&node-id=33-14&t=naEFxLPeGbhYwSrG-1&scaling=scale-down&page-id=32%3A698&starting-point-node-id=33%3A14
https://www.figma.com/proto/D3eUsoDaXuFpXfOMrrJmuD/beanandherb.com?type=design&node-id=5-346&t=kde7MPj1YhBP5STh-1&scaling=min-zoom&page-id=4%3A345

Design

Tool: Figma High Fidelity Prototypes Desktop & Mobile

See Desktop Low Fidelity Prototypes in Figma See Mobile Low Fidelity Prototypes in Figma


https://www.figma.com/proto/D3eUsoDaXuFpXfOMrrJmuD/beanandherb.com?type=design&node-id=33-14&t=naEFxLPeGbhYwSrG-1&scaling=scale-down&page-id=32%3A698&starting-point-node-id=33%3A14
https://www.figma.com/proto/D3eUsoDaXuFpXfOMrrJmuD/beanandherb.com?type=design&node-id=120-238&t=YhfoIOcUAdq0TBjJ-1&scaling=min-zoom&page-id=53%3A1982&starting-point-node-id=120%3A238&mode=design
https://www.figma.com/proto/D3eUsoDaXuFpXfOMrrJmuD/beanandherb.com?type=design&node-id=33-14&t=naEFxLPeGbhYwSrG-1&scaling=scale-down&page-id=32%3A698&starting-point-node-id=33%3A14
https://www.figma.com/proto/D3eUsoDaXuFpXfOMrrJmuD/beanandherb.com?type=design&node-id=120-238&t=YhfoIOcUAdq0TBjJ-1&scaling=min-zoom&page-id=53%3A1982&starting-point-node-id=120%3A238&mode=design

Usability Testing

High Fidelity Prototypes Desktop & Mobile

| evaluated the prototype with four representative individuals after the design was
finished to assess how user-friendly the website is. | watched the participants
use the website while they completed the following assignments during the test,
which was administered via Skype video conferencing.

Tasks:

 Enter Homepage and find the desired product category
 Add to cart the products
« Complete the order




